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#TweetableMoments by @Britopian

Tweetable Moments: Smart Business, Social Business

A social business is built upon 3 pillars —

people, process and technology. People
are the most important despite the
rhetoric #socialbiz u
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Industry Breakdown
as of February, 201 |

9G voctis

Healthcare/Medical/Biotech/Pharma
11%  utilities/Energy

Manufacturing

8% Technology

T\ B 16%

Education

2%
Financial Services
1% Retail
4%

Other *
42%

Source: http://20adoptioncouncil.com/

Sample consists of organizations with at least 5,000 workers
globally that are engaged in large internal social business/
Enterprise 2.0 projects.

*Other consists of industries that have 3 or fewer representatives in the council.
Examples including aerospace, automotive, government, insurance, international
development, and publishing.
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2006 2007 2008 2009 2010 2011

Enterprise 2.0

Sources: comScore, Hitwise, and The Radicati Group, Forrester, APC, Intellicom, Neilsen
Norman Group, Social Business Council, NetStrategy//MC

Enterpri

From http://zdnet.com/blog/hinchcliffe on e
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