Marketing in a Digital World
From web content to experiences




Reaching an
Audience

Creating an
Experience




"An invasion of armies can be resisted, but not an idea
whose time has come." -- Victor Hugo
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Web Dis-Content Management?




Marketing has changed

How Is It changing?

How do we win this game?




Marketing has changed

Content is still King




Traditional

Interrupt the show
Interest and Inspire
Hope they buy

Digital
Respond when interested
Engage and involve
Influence socially



Traditional
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Traditional

Sell the product
Using stories

X
Digital
Serve the customer
Using data




How do we win this game?

Create Experiences

Prioritize Efforts
Optimize Spend




Experiences

Don’t interrupt:
Involve
Engage

Provide Services




Insights

Channels
& Devices

Analytics

Marketing Priorities

Relevant

Addressable

Measurable

Personalized

Targeted
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Marketing Spend
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Examples




Over 3 million “good moods” to date

AISSION

od 2t it deesn't get better than « -

55\0 ' mmsm

razorfish.




3 weeks — 22,653 promises made
49 million media impressions
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lunch note designs
about the promise

*  the new lunchables

spread the word

e Write a note and well donate a lunch!
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Inspired and Led by the Onllne Communlty
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Let your jeans

YOU VOTED, THEY WON make a statement.

INTRODUCING YOUR WINNERS...

. First Place!
Like pane pockets ;
jehan is your first place winner! His/her design Lol Savs
will be produced and sold by the Levi's® brand By
: and sod on levi.com, plus  $501 gift certificate ' =B dhesy, Yilsae ol
e it look, with flattering neckiine.
g Like the back seaming,
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trucker jacket with a feminine flare. sharpietattoo contemporary way.
7776 views | 185 comments
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Inspired and Led by the Online Community

Prolie Friends Networks » Inbox *

Home Browse Search Invite Flm Mad Blogs Favor orum Groups Events MySpace TV

Levis Project 501 Fan Club

Information

Levs Project 501 Fan Oubd

Enter tarvment & Arts - Fashon

Tae & ok a1 waw v comDropctSO | desgrs and
use e group as another way % bounce dea’s off of
eachother. We can slnays Just tak about Propect
Rurvasy 00

oaplan §hotmal com
e it comPropectsO ]

Recent News

Levs has a contest where you can enter 1o have your design produced and
3 on Levi.com.

Dmoa g 1 photos

nm%

Videos

= View Group Photos
Posted Nems Six Degrees Of Separation - The
Dagleyng | posted tem. £ sperrent

www.levi.com/project501
Post a bmic 1'% TED :: ldeas Worth Spreadng
Levis Project 501 Fan Club (21 Members) > e
T'm in advertsng. .. hel yeah
I The Home Page - Levi o8 Project$01 g cat 8

g A o PrapectsOl

Leapoido Loges - Alcaide
The concept & smple: take the 5018 jeans and The Trucker jacket and use Metropoitanc de Caracas
Them a3 the ran materis 1 deSQN YOI OWn Jerum MasterDece. oot Pace

Whatever you magne, make sure £ Captres the ongnalty and youthiu

verezuelrs o arourd e world
wwit of | sa - vl ke it harwsn by Fobw sy & X000 e

razorfish.




Family vacations without the hassle

Camival About Us | My Profile | Address Book | FAQ | Login

CONNECTIONS

START PLANNING | CRUISE TALK | THE CARNIVAL CHANNEL

‘ NCarnival AUt Us | My Profils | Address Book | FAD | Welceme, wileyhasther? (Not You?

START PLANNING = CRUISE TALK = THE CARNIVAL CHANNEL
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H&R Block: Before

Hi, 'm Truman Greene

 conig H&R Block's #1 FAN
Im a self-starter, self-reliant, and self-conscious.
Age: 29 _
When | was 8, | broke an ankle trying to do the
Location: meonwalk.
St. Paul,
Minnesots My high school counselor once called me obsessive
compulsive, but | rather think of myself as really, really
Status: passionate.
Single
For ten years, | spent every tax season wrestling with
the IRS short form. Negotiating deductions with no one,
except that crazy booklet! (Does anyone really
? 2 understand the instructions in that thing? | feel like Im
@ AddtoFriends kg Message taking crazy pilis!)

Last year | was so busy at work —(fm the assistant-
manager-in-training of the Copy Cat, a copy shop here
in St. Paul) that | almost forgot to file my taxes. 'm not
gonna lie, | freaked out. | already hated the whole tax
filing ordeal, and now | was going to have to file an
extension. UGGH!

=
gpe AddtoGroup ¥/ Favorites

4 .
@@ Send to a Friend

Look at the cool things FIND OUT MORE ABOUT TRUMAN GREENE
found from HER BLOCK

My Blogs

Truman Greene's Latest Blog Entry [Subscribe to this Blog]
Tax Booty (view more)

@ roxrecormyn

First Date (view more)

The IRS typically audits 10%




H&R Block: After

@ Add to Group @ Add to Favorites @ Forward to Friends © Message

your Tax Pro Team

presented by

. H&R BLOCK"

We've got your back.

We know paying taxes can be a tricky thing. Endless forms.
Complicated deductions. Sometimes the tax frenzy can be too
much to handle. Seriously. That's why we're here. This page has
got some super cool tools to help you get through tax season
alive - and mavbe with a little extra cash. Check ‘em out!

GREVE I FATA
TaxCut Free Edition
P re, print and file yo t

@ FILE FOR FREE

{2\ Your Tax Tools _ Tax Talk

 then (we‘ve got our finger on the pulse)

Tax BlockPoll
TaxCountdown —— .

31085109 , B

UNTIL APRIL 15th : @ Contrbute to retirement plan
® Give a gift to charity




Social Widgets
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Widgets were viewed more than
2.1MM times, creating over 200,000 user
Interactions with the brand
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Paperless Coupons
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Marketing Best Practices

Create Experiences

Prioritize Efforts
Optimize Spend




Our Mission

Create experiences that
build businesses.

As one of the largest interactive marketing and technology companies in the
world, Razorfish helps its clients build better brands by delivering business
results through customer experiences.

Razorfish has offices across the United States, in Australia, Brazil, China, France,
Germany, Japan, Spain, UK and more.




Thank you!

Aninda Roy
aninda.roy@razorfish.com




